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The size of the 2018 landscape is equivalent to
all of the marketing tech landscapes we
assembled from 2011 through 2016 added
together:
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Search Console




IT’S FREE

Google Search Console is a free service offered by Google
that helps you monitor and maintain your site's presence in
Google Search results




Monitor your site's performance in Google Search results:
e Make sure that Google can access your content

e Submit new content for crawling and remove content
you don't want shown in search results

e Monitor and resolve malware or spam issues so your site
stays clean

Google
Search Console



DRIVE MORE TRAFFIC

Understand how Google Search views your site:

e Which queries caused your site to appear in
search results?

e Did some queries result in more traffic to your site
than others?

e Which sites are linking to your website?
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® @ https://www.google.com/webmasters/tools/dashboard?hl=en&authuser=0&siteUrl=https://www.jfbrennan.com/
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Google

Search Console

[ Try the new Search Console
I Dashboard

Messages (4)

~ Search Appearance @

Structured Data
Rich Cards

Data Highlighter
HTML Improvements

Accelerated Mobile Pages

~ Search Traffic

Search Analytics
Links to Your Site

Internal Links

Manual Actions
International Targeting
Mobile Usability

~ Google Index
Index Status
Blocked Resources

Remove URLs

~ Crawl

Crawl Errors
Crawl Stats
Fetch as Google
robots.ixt Tester
Sitemaps

URL Parameters

Security Issues

Web Tools

New and important

com/

New Job ings issues for site

Current Status

Crawl Errors
Site Errors

DNS Server connectivity

(] o

URL Errors

1 Soft 404
3 Access denied
89 Not found

ps: 3|

Robots.txt fetch

(]

»

Search Analytics »
m 1,960
Total Clicks

120

90

60

30

4 4128/ 5118 54118 57/18 510/ 513/ 516/ 519/ 5

18 18 18 18

QY

Help ~ 0 v

& https:/lwww jfbrennan.com/ ~

Feb 19,2018

View all
Sitemaps Byme (1) >
M 154 URLs submitted

17 warnings

200

Google

Search Console



Search Analytics Report

v See how your search traffic changes and what search queries
are most likely to show your site.

v Learn which queries are made on smartphones

v See which pages have the highest (and lowest) CTR from Google search results.

Search Analytics

Analyze your performance on Google Search. Filter and compare your results to better understand your user's search patterns. Learn more.

v Clicks Impressions CTR Position
e Queries Pages Countries Devices Search Type Dates
No filter ~ No filter ~ No filter ~ No filter ~ Web - Last 28 days -

Google

There is no data for this set of filters. Search Console



OPTIMIZE RESULTS THAT
DON'T GET CLICKS

Look for keywords with lots of impressions but few clicks and a low CTR.
These are keywords that have visibility, but no one is clicking.
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«)-> C © @ @ https://www.google.com/webmasters/tools/search-analytics?hl=en&authuser=0&siteUrl=https://www.jfbrennan.com/#state=[null%2C[[null%2Cnul e O m am =
Google # 0 @

Search Console & https:/iwww jfbrennan.com/ - Help ~ a -

[Z Try the new Search Console .
o Search Analytics

Dashboard Analyze your performance on Google Search. Filter and compare your results to better understand your users' search patterns. Learn more.

Messages (4)

v Clicks ' Impressions ¥/ CTR v Position
» Search Appearance (i ]

~ Search Traffic e Queries Pages Countries Devices Search Type Search Appearance Dates
| Search Analytics No filter ~ No filter ~ No filter ~ No filter ~ Web - No filter ~ Last 28 days -
Links to Your Site
Internal Links
Manual Actions Total clicks Total impressions Avg. CTR Avg. position
International Targeting
1,960 41,220 4.75% 21.7
Mobile Usability
» Google Index
» Crawl
Security Issues
Web Tools
Queries Clicks Impressions ¥ CTR Position
1 dam construction - 9 970 0.93% 6.7 »
2 brennan 9 853 1.06% 13.1 »
3 marine construction = 21 77 2.7% 6.0 »
4 dredging 1 609 0.16% 203 »
5 if brennan 256 549 46.63% 15 »

a dredging companiss 2 31 365 8.49% 39 » GO gle
T —————————————————— 5] 011501




_ || Search Console - Search Analy X @ dam construction - Google

«)> C @ G632 @ https://www.google.com/webmasters/tools/search-analytics?hl=en&authuser=08&siteUrl=https://www.jfbrennan.com/#state=[null%2C[[null%2Cr eoe P d N 60 =

7\'_‘" Try the new Search Console

Search Analytics
Dashboard Analyze your performance on Google Search. Filter and compare your results to better understand your users' search patterns. Learn more.

Messages (4)

v Clicks v/ Impressions ' CTR / Position
» Search Appearance (i ] 2

~ Search Traffic ® Queries Pages Countries Devices Search Type Search Appearance Dates
I Search Analytics +construction - No filter ~ No filter ~ N— i e e days
Links to Your Site
Internal Links
Manual Actions Total clicks Total impressions Avg. CTR Avg. position
International Targeting 329 1 5‘343 214% 17.6

Mobile Usability

» Google Index

» Crawl

Security Issues

Web Tools
Queries Clicks ¥ Impressions CTR Position
1 brennan construction 62 987 6.28% 53 »
2 marine construction = 55 2,324 2.37% 6.4 »
3 marine construction companies z 50 650 7.69% 33 »
4 dam construction companies 21 224 9.38% 2.7 »
5 dam construction = 18 2,045 0.88% 7.8 »
6 bridge construction companies 2 15 545 2.75% 6.2 »
7 dam construction contractors 14 142 9.86% 41 »
8 underwater construction companies 1 88 12.5% 29 »
9 cofferdam construction 9 552 1.63% 8.6 »

10 marine construction contractors = 7 153 4.58% 39 » GO ‘ gle

Search Console
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- C @ @ @ https://www.google.com/search?q=dam construction o 9 m o =

o0

GO g Ie dam construction Q

All Images Videos News Shopping More Settings Tools

About 105,000,000 results (0.59 seconds)

How to Build a Dam: Current Construction Methods & the Need for ...
https://esub.com/how-to-build-a-dam/ v

Mar 23, 2017 - Damming has been an important engineering practice for thousands of years, with the
first dam being constructed by Ancient Egyptians around ...

Dam - Wikipedia

https://en.wikipedia.org/wiki/Dam v

A dam is a barrier that stops or restricts the flow of water or underground streams. Reservoirs
Roman dam construction was characterized by "the Romans' ability to plan and organize engineering
construction on a grand scale." Roman ...

Nurek Dam - Dam (disambiguation) - Hoover Dam - Teton Dam

People also ask

What is dam construction?
What are dams built for?
What is the advantage of building a dam?

How much does it cost to build a dam?

Feedback

Dam Construction - JF Brennan Company, Inc.
https://www.jfbrennan.com/dam-construction v

We specialize in dam construction and repairs on navigational locks and dams, hydroelectric dams,
and water impoundment structures of all sizes.

The Dam Construction From Start To Finish - YouTube

https://www.youtube.com/watch?v=EoJb4IWkXxw ¥

Dec 2, 2014 - Uploaded by Robert Fahlstrém

@ & \/arious Clips From The Construction Of The Dam. Machines:Volvo A40E, Volvo
lliild EC460CL, Liebherr R936 ...

Dam construction - Designing Buildings Wiki
https://www.designingbuildings.co.uk/wiki/Dam_construction v
Dec 30, 2017 - 1 Introduction; 2 Types of dam. 2.1 Arch dams; 2.2 Buttress dams; 2.3 Embankment

dams; 2.4 Gravity dams; 2.5 Spillways. 3 Dam construction. ao e

e -




_ %! Search Console - Search Analy X [NG]

«)-> a Q @ a https://www.google.com/webmasters/tools/search-analytics?hl=en&siteUrl=https://www.streamcreative.com/&authuser=0#state=[null%2C[[null%2 oo {} INn @ =

Google
Search Console () https:/www.streamcreative.com! ~ Help ~ o -

[Z Try the new Search Console

Search Analytics

Dashboard Analyze your performance on Google Search. Filter and compare your results to better understand your users' search patterns. Learn more.
Messages (6)
v Clicks v Impressions ' CTR v Position
» Search o
~ Search Traffic e Queries Pages Countries Devices Search Type Search Appearance Dates
| Search Analytics +SEO - No filter ~ No filter = No filter = Web - No filter ~ Last 28 days -

Links to Your Site

Internal Links

Mafilial Attiohis Total clicks Total impressions Avg. CTR Avg. position
International Targetin,
B0 297 102,163 0.29% 62.3
Mobile Usability
» Google Index
» Crawl
Security Issues /\
Web Tools
Queries Clicks Impressions CTR Position A
1 seo plan 2018 13 26 50% 1.0 »
2 seo step by step 2018 2 5 40% 1.0 »
3 seo steps 2018 17 41 41.46% 15 »
4 seo process 2018 [ 16 56 28.57% 1.9 »
5 seo plan for website o 25 132 18.94% 721 »

6 how to make seo plan = 5 13 38.46% 3.0 » G

D Console



_ (£ Search Console - Search Analy! X
R

» Crawl

a https://www.google.com/webmasters/tools/search-analytics?hl=en&siteUrl=https://www.streamcreative.com/&authuser=0#state=[null%2C[[null%2 e 9 ﬁ I @ =

Security Issues

Web Tools

T

Queries Clicks Impressions CTR Position A
1 seo plan 2018 7 13 26 50% 1.0 »
2 seo step by step 2018 2 5 40% 1.0 »
3 seo steps 2018 7 17 41 41.46% 15 »
4 seo process 2018 16 56 28.57% 1.9 »
5 seo plan for website 25 132 18.94% 21 »
6 how to make seo plan 5 13 38.46% 3.0 »
7 seo plan for a website 12 45 26.67% 32 »
8 seo work plan 4 24 16.67% 35 »
9 seo topics 2018 1 2 21 9.52% 37 »
10 step by step seo plan 3 27 1.11% 4.0 »
1" se0 2108 0 1 0% 4.0 »
12 seo strategy template 2018 18 137 13.14% 41 »
13 new website seo plan = 1 15 6.67% 4.3 »
14 seo strategy step by step 2 18 1.11% 5.2 »
15 seo help 2018 1 33 3.03% 52 »
16 seo first step = 1 18 5.56% 54 »

seo strategies and tactics: understanding ranking strategies for search engine optimization - 0 2 0% 55 »

seo plan 67 1,767 3.79% 55

» |Google

Search Console
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> CQ ® @ & https://www.google.com/search?g=seo plan v O v N @ =

How to Create an SEO Strategy for 2018 [Template Included]
https://blog.hubspot.com/marketing/seo-strategy v

Apr 3, 2018 - Here are eight steps you can take to make sure all of your SEO bases are covered in
2018. Then, grab your free planning template to master ...

The 8-Step SEO Strategy - Moz
https://moz.com/.../the-8step-seo-strategy-step-1-define-your-target-audience-and-thei... ¥

Apr 6, 2010 - An SEO Strategy is essential to help generate organic, qualified leads to your website. By
better understanding your target market and creating a strategic, data-driven SEO plan, you are able to
more effectively market your website. ... The first step in most marketing campaigns ...

Categorized Keyword Research - Must-Have SEO ... - Customized SEO Strategy ...

People also ask

What is a SEO plan?
What is the SEO?
What is a SEO strategy?

How do you do your own SEO?
Feedback

How to Build SEO Strategies Effectively (and Make Them Last) - Moz
https://moz.com/blog/seo-strategy ¥

Jun 14, 2017 - On the other hand, tactics can be isolated or serve as components in your strategy. They
are actions you would impart as a step in the plan, ...

A 10-Step SEO Plan for Higher Search Rankings in 2018

https://www. ive.cor g -plan-for-high h-rankings v

For it looks ing like this: you have an SEO plan in place, you have your list
of premium keywords, you're actively blogging and your ...

SEO Content Plan Tips - Content Marketing Institute
https://contentmarketinginstitute.com/2016/05/excel-seo-plan/ ¥

May 27, 2016 - Search engine optimization (SEO) should be a linchpin in any successful content
marketing plan. But with search engines updating algorithms ...

The Ultimate SEO Checklist: 15 Steps to Optimize Your Content ...
https://contentmarketinginstitute.com/.../seo-checklist-15-steps-optimize-content-mark... v
Nov 24, 2014 - SEO should be a lynchpin in any content marketing plan; but with search engines
updating algorithms so frequently, how can a mortal content ...

The Ultimate SEO Strategy Template: Double Your Traffic! - The Hoth I
https://www.thehoth.com/blog/seo-strategy/ ¥ o g e

Search Console



Views ~
© Organic search
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Google
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SUBMIT NEW CONTENT

Fetch as Google: Submitting URLs for Indexing

e Submit new content for crawling and remove content you don't want
shown in search results

® © ® 5 search Console - Fetch as Go. x 0 Steve
& > C | @ Secure | https://www.google.com/webmasters/tools/googlebot-fetch?hl=en&siteUrl=https://www.streamcreative.com/ * ODvyYyRoeceld Q == m O H O O
22 Apps Movies Anywhere 4 kondraci [ Harvest [E) Databox Partner Re... HubSpot Google Sheets & Drive [ FB Blueprint: My C... oc storm & Google Docs Templ... » [ Other Bookmarks
Google o &
Search Console () https://www.streamcreative.com/ Help ~ o -

2 Try the new Search Console

Fetch as Google

Dashboard
See how Google renders pages from your website. Learn more

Messages (5)

» Search Appearance @ https://www.streamcreative.com/ Desktop v m

Leave URL blank to fetch the homepage. Requests may take a few minutes to process.
» Search Traffic pag q y [

» Google Index

Click a row to view the details of a fetch attempt Show 25rows ~ 1-10f1 < >
~ Crawl
Crawl Errors Path Googlebot type Render requested  Status Date
Crawl Stats y v N N
IIblog/hubspot-service-hub-pricing-and-overview Desktop ] Complete Indexing requested 5/11/18, 1:46 PM  >>
Fetch as Google
robots.txt Tester 1-10f1 < >

Sitemaps GO g Ie

URL Parameters
Search Console

Security Issues




SUBMIT NEW CONTENT

_ [%§) Search Console - Fetch as Goo X

&> ¢ @
Google
Search Console

[Z Try the new Search Console
Dashboard
Messages (6)
» Search Appearance (i ]
» Search Traffic
» Google Index

~ Crawl
Crawl Errors
Crawl Stats
Fetch as Google
robots.txt Tester
Sitemaps

URL Parameters

Security Issues

Web Tools

G’ @& https://www.google.com/webmasters/tools/googlebot-fetch?hl=en&authuser=0&siteUrl=https://www.streamcreative.com/ o QO W INn @ =

Fetch as Google

See how Google renders pages from your website. Learn more

https://www.streamcreative.com/ Desktop

Leave URL blank to fetch the homepage. Requests may take a few minutes to process.

Click a row to view the details of a fetch attempt

Path

Googlebot type Render requested
Isalestech_build_your_sales_toolbox Desktop v
IIblog/hubspot-service-hub-pricing-and-overview Desktop

-0

() https:/iwww.streamcreative.com/ ~ Help ~ o -

v m FETCH AND RENDER

Show 25rows ~  1-20f2 < >

Status Date
@ Partial Request indexing 5/24/18, 2214 PM >
@ Complete Indexing requested 5/11/18, 1:46 PM  >>

1-20f2 < >

Google

Search Console



SUBMIT NEW CONTENT

_ 5] Search Console - Fetch as Goo X [l sTech: Build Your Digital S- X | @) Linkedin

«)-> @ Q @ & https://www.google.com/webmasters/tools/googlebot-fetch?hl=en&authuser=0&siteUrl=https://www.streamcreative.com/ o ﬁ N @ =

Choose submit method

You are submitting the following URL for indexing by Google:
https://www.streamcreative.com/salestech_build_your_sales_toolbox [

Recrawling happens a few minutes after you click Go. At that time, the content of your page is what

Google will index.

Note: The page will be considered for indexing only if it meets our quality guidelines and avoids the
use of noindex directives

™

reCAPTCHA

Privacy - Terms

\/ I'm not a robot

© Crawl only this URL
~ Crawl this URL and its direct links

Google

Search Console




GOsgle hubspot service hub pricing y Q

All News Images Videos Shopping More Settings Tools

About 105,000 results (0.48 seconds)

Marketing Automation Price | Compare the Top 6 Platforms
www.sharpspring.com/HubSpot/Price ¥

Compare 6 Leading Marketing Automation Solutions Price & Reviews. Download Free!
Pricing/Terms - Compare Costs - Convenient Guide - Customer Support - Social Media Features
Services: Landing Page Builder, Blog Builder, Email Automation, CRM Built-in/Integration

Schedule a Demo Features
Already Know You're Interested? Explore All Our Powerful Features.
No Contracts. Cancel Any Time. Built to Improve Marketing Efforts.

Service Hub Pricing - HubSpot
https://www.hubspot.com/pricing/service v
Service Hub. All-in-one customer service software, starting at $400/month.

Marketing Pricing - HubSpot
https://www.hubspot.com/pricing/marketing v

Service Hub. All-in-one customer service software, starting at $400/month.
HubSpot CRM Pricing | HubSpot - HubSpot for Startups

Service Hub - Learn More - HubSpot

https://offers.hubspot.com/service-hub-beta v

Fill out this form and receive monthly product updates, customer service content, and the chance to
receive early access. ... The new product line makes it easy to manage, connect with, and truly help your
customers succeed. ... Bring order to the customer experience by collaborating on ...

Service Hub Pricing - HubSpot

https://www.hubspot.com/pricing/service-hub-dev v

HubSpot. Password Required. Please enter the password required to view this page. Password. © 2018
HubSpot.

HubSpot Service Hub Pricing and Overview (2018 Customer Service ...
https://www.streamcreative.com/blog/hubspot-service-hub-pricing-and-overview v

Service Hub Professional is starting at $400/month and includes 5 users. It's $80/mo per additional
user. Now live in HubSpot is a new line of service software ...

5 minutes to rank

Google
HUBS 117.65 2.45 2.13% : HubSpot, Inc. - Yahoo Finance Search Console
https:/finance.yahoo.com/quote/HUBS/ ¥



V WEBSITE LAUNCH - 301s

0@ @ Screaming Frog SEO Spider 7= x ‘\ Steve

< O @ Secure https://www.screamingfrog.co.uk/seo-spider/ | 0O v ® ¢ Ea -+ o J-H] m O PO

.
Scre @mlngfrog About v Services v Our Work Log File Analyser v SEO Spider v Blog Contact

Overview

Screaming Frog SEO Spider

The SEO Spider is a desktop website crawler and auditor for PC, Mac or Linux which spiders

websites’ links, images, CSS, script and apps like a search engine to evaluate onsite SEO.

User Guide FAQ Support Terms & Conditions Download Pricing Buy & Renew

Screaming Frog SEO Spider 8.0

SEO Spider Tool

The Screaming Frog SEO Spider is a website crawler, that allows

you to crawl websites’ URLs and fetch key onsite elements to

Scre@mingfrog

analyse onsite SEOQ. Download for free, or purchase a licence for

additional advanced features. Scrwaing Prog: 8E0, Search Enghe Cptiiestion & Maketig




| LN @ Screaming Frog SEO Spider Tc x A\ Y Steve

¢« C ‘i Secure  https://www.screamingfrog.co.uk/seo-spider/ * 0O v ® ¢ E0:somOBL 0 :

Find Broken Links Audit Redirects

Crawl a website instantly and find broken links (404s) and

Find temporary and permanent redirects, identify redirect
server errors. Bulk export the errors and source URLs to chains and loops, or upload a list of URLs to audit in a site

fix, or send to a developer. migration.

Analyse Page Titles & Meta Data Discover Duplicate Content

Analyse page titles and meta descriptions during a crawl Discover exact duplicate URLs with an md5 algorithmic

and identify those that are too long, short, missing, or check, partially duplicated elements such as page titles,

duplicated across your site. descriptions or headings and find low content pages.

Extract Data with XPath Review Robots & Directives

Collect any data from the HTML of a web page using CSS

View URLs blocked by robots.txt, meta robots or X-
Path, XPath or regex. This might include social meta tags, Robots-Tag directives such as ‘noindex’ or ‘nofollow’, as

additional headings, prices, SKUs or more! well as canonicals and rel="next" and rel="prev".

Generate XML Sitemaps Integrate with Google Analytics

Quickly create XML Sitemaps and Image XML Sitemaps, Connect to the Google Analytics API and fetch user data,

with advanced configuration over URLs to include, last such as sessions or bounce rate and conversions, goals,

modified, priority and change frequency. transactions and revenue for landing pages against the
crawl.



eo0e Test Copy of JF Brennan SEO  x Steve

“~

C' | & Secure | https://docs.google.com/spreadsheets/d/1ABw2-h7mXHSKs3dRaLSsmGSpRIM5LOIBK2hu8g1FfOl/edit#gid=0 * 0 v ® ¢ a @ = wm © H O O

Test Copy of JF Brennan SEO frog report o =] Q‘

File Edit View Insert Format Data Tools Add-ons Help  All changes saved in Drive

~ & T 100% - $ % .0 .00 123- Calibri - 12 vBI%A ¢ H =-1- - oo B W Y-S A
A B c D E
JF Brennan
SEO report
New website sitemap new URL page title meta description H1
Brennan, J.F. Brennan Company, Brennan Marine, Marine Cons Brennan provides marine construction, environmental remediation ser' J.F. Brennan Company, Inc.
ENVIRONMENTAL http://ifbrennan.hs-sites.com/ Environmental Remediation - An Overview | Brennan Marine A recognized leader in environmental remediation and restoration, JF E Environmental Remediation Servict
Contaminated Sediments Removal | Brennan Marine Schedules are another challenge for a master of towing, however a cart Contaminated Sediments Removal
Environmental Dredging http://iforennan.hs-site: i Environmental Dredging | Brennan Marine Professionals Brennan performs environmental dredging through innovative method Environmental Dredging
Surgical Hydraulic Dredging  http://ifbrennan.hs-sites.com, ’enthHydrauIic Cutter Head Dredging | J.F. Brennan |Hydrau|ic cutter head dredging is one of the most efficient ways of rem Hydraulic Cutter Head Dredging
Environmental Clamshell Bucket Dredging | J.F. Brennan J.F. Brennan Company has the experience necessary to use mechanical Environmental Clamshell Bucket Dr
Adaptive Dredge Solutions | J.F. Brennan We partner with our dredge vendors and suppliers to create the most ¢ Adaptive Dredge Solutions
Material Transport? http://jfbrennan.hs-sites.com/envir Contaminated Sediment Transport - Methods | J.F. Brennan  J.F. Brennan Company has experience in several methods of material tr Sediment Transport
HDPE Pipeline Transport - Methods | J.F. Brennan HDPE pipelines are a effective way to transport contaminated sediment HDPE Pipeline Transport
Barge Transport of Dredged Materials | J.F. Brennan Barge transport is often used for moving dredged materials to treatmei Barge Transport
Seperation and Dewatering? http://jfbrennan.hs-sites.com/envit Material Separation Separating materials on an environmental dredge project can lead to la Material Separation
Seperation and Dewatering? http://ifbrennan.hs-sites.com/envit Dewatering - Dewatering Methods and Services Brennan has developed dewatering methods and services for rapid dev Dewatering
Passive Dewatering Methods | J.F. Brennan Passive dewatering is the process in which water is separated from the Passive Dewatering
Active Dewatering Types by J.F. Brennan Active dewatering is the process in which water is separated from the s Active Dewatering
Water Treatment Operations - J.F. Brennan
Brennan Quality Control - J.F. Brennan Company Quality control can separate successful projects from failed ones. Brenr Quality Control
Sand Covers and Capping http://ifbrennan.hs-sites.com/envir In-situ Sediment Capping and Sand Covers - J.F. Brennan J.F. Brennan Company utilizes three methods of in-situ sediment cappir In-situ Capping and Sand Covers
http://ifbrennan.hs-sites.com/envir Broadcast Capping System (BCS™) by J.F. Brennan Brennan has revolutionized sediment capping possibilities with its new| Broadcast Capping System (BCS™)
http://ifbrennan.hs-sites.com/envir Mechanical Capping Methods of J.F. Brennan Mechanical placement of caps and covers occurs through the use of an Mechanical Capping Methods
http://jfbrennan.hs-sites.com/envit Armored Cap Placement - J.F. Brennan Company
Sediment Sampling for Environmental Remediation
Habitat Restoration http://ifbrennan.hs-sites.com/envir Habitat Restoration for Environmental Restoration
Hydrographic Survey? http://ifbrennan.hs-sites.com/envir Hydrographic Survey for Environmental Remediation Brennan has reinvented the concept of inland waterway hydrographic < Hydrographic Survey
Multi-Beam Echo-Sounder - Create 3-Dimensional Models This method of collecting data is Multi-beam echo-sounder is the most Multi-Beam Echo Sounder
Single Beam Echo-Sounder - Accurate Depth Measurements  This method uses a single sounding device to collect accurate depth me Single-Beam Echo Sounder =
MARINF CONSTRUCTION Marine Construction Services - Above and Below Water Brennan orovides marine construction services ahove and below water Marine Construction Overvipw‘
+ = ‘ Sheet1 ‘ new sitemap ~ Explore

Scre@mingfrog
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SEMrush provides insights into competitors’ strategies in
display advertising, organic and paid search, and link building.

RN R TV LSl O SEMrush - service for competic X [ad

—>M® semrusH Features Prices Help News Webinars Academy Blog v [ EN~v Login

All-in-one Marketing Toolkit

for digital marketing professionals

Start now

: ¢
TRUSTED BY et)ay Quora Booking.com @ B o ramibas S EmntSH,



SEMrush

Domain specific keyword ranking
Position tracking
Comparison of domains by keywords
Crawl Audit Tool
Organic Research
Advertising Research
AdSense
Backlinks

Keyword Research

Ranking

FEATURE LIST

See your competitors’ organic positions
Study your competitors’ Ads texts
Find good long-tail keywords
Compare various SEO metrics
SEMrush line graph and pie chart
Compare several sites together
Track many various keyword metrics
Detailed as well as pin-point accurate ad data
Detailed as well as in-depth look at your ad campaign data

See your competitors where they are ranking




iw.semrush.com/info/wolfpaving.com

eatures Prices Help News Webinars Academy  Blog ~

Q%

Company v

ENv 2

Domain Overview v ‘ wolfpaving.com

Other Countries

= Us
SIS 131 more... -

BFUK (™ DE IIFR
oooois | cooais | eco

LIVE DATA

B9 0:

Domain Overview "wolfpaving.com"

® ORGANIC SEARCH @ PAID SEARCH

POF

® DISPLAY ADVERTISING

» BACKLINKS

5.9 K TRAFFIC 0 TRAFFIC 976 TOTAL BACKLINKS O ADS
SEMrush Rank 198K Keywords [ Referring Domains 110 Publishers
Keywords 36K 4%  Traffic Cost 0 Referring IPs 117 Advertisers
Traffic Cost $314K  -30%
ORGANIC KEYWORDS & ® ORGANIC ® PAID 4 notes ~ M 6M 1Y 2y AlTime
Wus
B moBILE-1
XT3 ..
M s ./ \.
ca hdatanotfound |  SOK — o e e gt g et
Paid search data not found o /
8 oTHER ) 7o
e
........... V4
b it cMchiciicBic iclichy giclicl aichy on afciche on aichicls 2

TOP ORGANIC KEYWORDS (3,611)

Keyword Pos. Volume CPC(USD)  Traffic
éphalt sealcoating 1(3) 2,400 511 -
wolf paving 101 590 7.63 .
driveway sealcoating 5(5) 3,600 6.66

asphalt parking lot 1 210 7.19

alligator asphalt repair 101) 210 1.21

ORGANIC POSITION DISTRIBUTION

Domain Overview

Used for competitor and client research -
this initial search page allows you to
DEEP DIVE into all of these (and more):

Organic keywords

Backlinks

Paid search

Top competitors

Domain vs domain common keyword
comparison

Individual keyword research

e O)

SEImrusH
CoureTiTive inTecticEnce




www.semrush.com/info/asphalt%20paving+(keyword) Q W vy B ® ¢ o B B 06
Features Prices Help News Webinars  Academy Blog + Company v ENv 2
‘ Keyword Overview v’ asphalt paving m Projects  +
(]
A BT C T ERT W Ocher Countries e or ve rVIeW
Sy s 131 more... -
Dashboard > Keyword Analytics > asphalt paving D video Tutorial
Keyword Overview: asphalt paving
Live data: 31 May 2018 v Device: Desktop v Currency: USD
Overview | Phrase Match  Related Keywords  Ads History An a |yze a n I n d IVI d u a | keyWO rd to u n d e rsta n d :
ORGANIC SEARCH CPC DISTRIBUTION TREND
L3
e Search volume
Number of results 28.7M
e ———— .
e Paid search CPC
PAID SEARCH —
e e Related keywords
C titi 0.71 H H
- I e Organic search positions
0 5 10 15
e Competitor ad copy
PHRASE MATCH KEYWORDS (458) RELATED KEYWORDS (870)
Keyword Volume CPC (USD) SERP Keyword Volume  CPC(USD) SERP
asphalt paving 14,800 11.88 = asphalt paving companies 880 13.34 =]
asphalt paving near me 1,600 10.56 =] asphalt paving companies near me 880 11.58 =]
asphalt paving contractors 880 13.20 =] residential asphalt paving 210 11.66 =]
asphalt paving companies near me 880 11.58 =] asphalt installation 140 10.73 =]
asphalt paving companies 880 1334 =] commercial paving company, 50 2059 =]
= = CEED

ORGANIC SEARCH RESULTS

ADS COPIES

e O)

COMPETITIVE INTELLIGENCE




BP0

www.semrush.com/info/domain_vs_domain/wolfpaving.com+*+p.. @ ¥ vy B @ [ a

Features Pr

es Help News Webinars Academy Blog v  Comp:

‘ Keyword Gap v ‘

B == o ompetitor

Keyword Gap [ruronac | ap AnaIySiS

We have renamed the Domain vs. Domain tool to Keyword Gap and moved it to the new Gap Analysis section. We hope that this will help you analyze your competitors more
efficiently. Please send us your feedback at domainvsdoma dback@semrush

e Compare up to 5 domains
Keyword Gaps between domains
Backlink Gaps between domains

Enter up to 5 domains to compare, select keywords and intersection types, and press the Go button.

rronnncn > QO csosominon

wolfpaving.com wolfpaving.com X

poblockipaving.com

3,499 130

wolfpaving.com (by organic) (@) poblockipaving.com (by organic) 1- 100 (130) </ [P Table View

[o|  Advanced fitters v

L Keyword Wolfpaving.com & ZLIEIEENENT LIl Volume = KD 5 CPC(USD) -~ Competitive ~ Results < Trend
[0 asphalt paving milwaukee 2 1 90 44566 361 0.66 147,000 |_-.
[0 blacktop driveway milwaukee 4 3 70 51.78 0.00 0.00 189,000 | ||
[0 asphalt contractors milwaukee wi 8 4 40 4879 0.00 077 253,000 |_‘
! asphalt contractors milwaukee 9 5 30 4947 0.00 0.13 - xj_, 5
) commercial snow plowing milwaukee 79 7 30 2741 384 0.77 1,600,000 _h_

e O)

COMPETITIVE INTELLIGENCE




PILLAR PAGE RESEARCH

(AKA Pillar Page, Cornerstone Content, Skyscraper Page)

A website page that covers a topic in depth and
is linked to a cluster of related content.



TOPIC CLUSTER METHODOLOGY

This new approach helps you attract more traffic from broad
topics, and still captures long-tail keyword based traffic as well

®
v

Core topic

Sub Topics

Hyperlinks

How to improve SEO

How to improve
search engine
ranking
Google SEO
best practices

On page seo
checklist

SEO Strategy 2018

SEO Plan Templates

@streamcreative @steve james_



TOPIC CLUSTER RESEARCH
i

seo plan template

seo plan for website

seo strategy plan pdf

seo strategy template 2017
seo implementation plan
seo strategy pdf

seo marketing plan

seo strategy moz

movaray v TV MO ST STy TV WM IYMOVITT D U IV VTG AU S e

(=
0

Services: SEQ, CRO, Landing Page Optimization, Social Media Marketing, Video Report inappropriate predictions
What Our Clients Say - Services-Over 150 Domains

Searches related to seo plan

seo plan template seo implementation plan
seo plan for website seo strategy pdf
seo strategy plan pdf seo marketing plan

seo strategy template 2017 seo strategy moz



TOPIC CLUSTER RESEARCH

KeywordTool.io

® © ® ¢ searchfor"seoplan®found 17 X || Steve

. * DyBOSHEOEomOBAL O

< C & Secure i y =t

‘ Find Keywords  Analyze Competitors Check Search Volume Keyword Tool Pro APl Access ~ Login

LSIGraph

©® © ®  Pj 1 Message from LSIGraph x \W Steve
]
q < C @ Secure | https://Isigraph.com/analysis/ * ODvyBO6 ey H m OB O :

“There Are 1.2 Trillion Online

Google YouTube Bing Amazon eBay App Store

‘ Al v ‘ seo plan ‘ United States / English

Filter Results ~ Keyword i Questi

| LSIGraph plan o)

Negative Keywords © ~  Search for "seo plan" found 139 unique keywords

Showing LSI Keywords for SEO PLAN 2 searches left.

Want to get up to 2x more keywords instead? Subscribe to Keyword Tool Pro 'JJ

¥ Keywords © Search Volume ©
"1 seo planning template
71 seoplan example Do You
Keyword Tool Pro Pro

seo planner

seo plan of action

seo plan 2018

seo plan wix

seo plan for website

seo plans and pricing india
seo planning worksheet
seo plan ppt

seo plan for new website
seo plan for 6 months

seo plan sample

SR P O T N N W e o —

seo plan template pdf

seo plan template
seo plan for website

seo strategy plan pdf

seo strategy template 2017
seo implementation plan
seo strategy pdf

'seo marketing plan

seo strategy moz

seo project plan template
seo strategy template 2018
seo plan template pdf

seo template

seo action plan template

seo strategy plan example

Share This Awesome Tool With Your Friends Now!

GG O

Searches Every Year... "

But have you ever wonder why most people barely
benefit even 0.1% from all these searches?

Because they have no idea what exactl Andy R. from LSIGraph @

why mapping user behavior is a MUST!

This is an advanced framework for tho @ ey hers!
more in their SEO strategy and to win in

Would you like to grab the
‘Definitive Guidebook To
Semantic Keyword Strategy’
series in PDF?

User intent signals the major shift in dig

By understanding what user are lookil
query will let you know what are the sign| ‘

Not many people know this fact but we {

If you think you know well about it, thinl
How can you match your perfectly opti

irrational searches in the search engine?

-~

Unless you can tackle it successfully, there’s a whole bunch of traffic ana

sales you will never see.

How to bring a significant amount of targeted &




VFIND TOP PAGE FOR YOUR TOPIC

® © ® G seoplan- Google Search x| Steve

% C @ Secure  https://www.google. ch?q plan&og=seo+plan&ags=chrome..69i5; 13j0.1269j0j78sourceid=chro.. @ % |0 v B © ¢ M D S o m ® B 2 @

How to Create an SEO Strategy for 2018 [Template Included]
https://blog.hubspot.com/marketing/seo-strategy v

Apr 3,2018 - Here are eight steps you can take to make sure all of your SEO bases are covered in 2018.
Then, grab your free planning template to master ...

The 8-Step SEO Strategy Moz

https://moz.com/... 8step itegy-step-1-define-your-target-audit d-th
Apr 6,2010 - An SEO Strategy is essential to help generate organic, qualified leads to your website. By
better understanding your target market and creating a strategic, data-driven SEO plan, you are able to
more effectively market your website. ... The first step in most marketing campaigns ...

Categorized Keyword Research - Must-Have SEO ... - Customized SEO Strategy ...

People also ask

What is a SEO plan? v
What is the SEO? bd
What is a SEO strategy? v
How do you do your own SEO? v

Feedback

SEO Content Plan TIpS Content Marketing Instltute

https:, i com/2016/05, | *

May 27, 2016 - Search engine optimization (SED) should be a Ilnchpln in any successful content
marketing plan. But with search engines updating algorithms ...

The Ultimate SEO Checkhst 15 Steps to Optimize Ycur Content

https: itute.com/..., hecklist-15-step: K v
Nov 24, 2014 - SEO should be a lynchpin in any content marketing plan, bul with search englnes
updating algorithms so frequently, how can a mortal content ..

A 10-Step SEO Plan for H|gher Search Ranklngs in 201 8

https:/www. ¥

For advanced marketers it Iooks somethlng Ilke this: you have an SEO plan in place, you have your list of
premium keywords, you're actively blogging and your ...

The Ultimate SEO Strategy Template: Double Your Traffic! - The Hoth
https://www.thehoth.com/blog/seo-strategy/ v

Mar 1,2017 - Learn the latest SEO trends and best marketing strategies to focus on, ... are the
actionable steps / SEO plan to get more traffic from Google?

Master These 3 Thlngs and Your SEO PIan Will Come Together
https://www. plan/ v

You should have the ability to handle SEO on your own, or at least be able to find somebody that is
reputable and not just trying to rip you off.




PUT TOP RANKED PAGE HERE

®  ®  httpsy//blog.hubspot.com/mar X Steve

< X | @& Secure | https://www.semrush.com/info/https%3A%2F%2Fblog.hubspot.com%2Fmarketing%2Fseo-strategy+(by+organic)?sort=volu.. @ ¥

—O SEe/TIruUsH

| AllTools v

A Dashboard
SEO Dashboard LIzl
Domain Analytics N
Overview
Organic Research
Positions
Position Changes
Competitors
Pages

Subdomains

Backlinks
Advertising Research
PLAResearch
Display Advertising

Traffic Analytics

Ranks.

Domain vs. Domain

Charts.
Keyword Analytics v
Projects v
Gap Analysis v

Topic Research [Tl
SEO Content Template

Lead Generation Tool

My Reports v
MANAGEMENT
My Reports +

Waiting for us.backend.semrush.com...

Features P

0v

OcMmD EomOEL O :

mpany + ENv 2

OrganicResearch v | https://blog.hubspot.com/marketing/seo-strategy
us EEUK | ™ DE | IIFR
b s 131 more... -

es  Help News Wel Academy  Blog v

LIVE DATA

29 May 2018

» https://blog.hubspot...rketing/seo-strateqy EEEEM 0 - “por | urona |

nic Search Positions for go m database

370 The domain's other URLs ® https://blog.hubspot.com/marketing gy
S This Page Ranks #1 for “SEO Plan”
main topic. But here’s 370 other

S semantically related keywords.

ORGANIC SEARCH POSITIONS 1 - 100 (370)

Filter by keyword O| Advancedfilters v
Keyword Pos. 5 KD % CPC (USD) & Com. 5 Traffic % - Costs % + Results + Trend Last Update + SERP

seo marketing 8 5,400 | 65.80 17.90 0.66 0.00 0.03 60,400,000 ‘ 18 hr ago =]
seo website 21 2,900 |178.00 10.96 051 0.00 0.00 384000000 |l 15hrago =
seo strategy, 4 1,600 ||65.69 10.22 020 0.00 001 17100000 [ 30 Aer2018 m
how to do seo 17 1,000 79.06 574 0.36 0.00 0.00 20,600,000 - 30 Apr 2018 =]
how to seo 13 880 [184.73 523 016 0.00 0.00 6830000 [  30Aer2018 =
seo business 88 880 |{69.92 14.82 0.39 0.00 0.00 5980000 [l  30Aer2018 =]
seo plan 2 500 [{68.15 860 040 0.00 0.00 69600000 g 30Apr2018 =]
website search engine optimization 19 390 [180.04 15.38 020 0.00 0.00 1200000 |l  304er208 =]

search engine roundtable 85 390 77.98 0.00 0.08 0.00 0.00 1,370,000 30 Apr 2018
Have a Suggestion? X

- O

COMPETITIVE INTELLIGENCE




ROBBIE RICHARDS
1:00pm

HOW TO BUILD SCALABLE SEO-DRIVEN
CONTENT FRAMEWORKS




HubSpot




Marketing & Sales Platform

HubSpot is an inbound marketing and sales platform that helps
companies attract visitors, convert leads,
and close customers.




YOUR GROWTH STACK INCLUDES

NEW

HubSppt

MARKETING



Marketing Hub

74

Blogging
Q

Marketing Automation

Website

<&

Calls-to-Action

HubSpHt

Landing Pages

&

Lead Management

S)

Social Media

(s

Ads

Email

e

Analytics
SEO

00

Salesforce Integration

MMMMMMMMM
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Marketing Hub - Free Tools

Everything you need to launch effective marketing campaigns
that make people interested in your business and happy to be
your customer.




Inbound Methodology

' '
] Strangers ’ ’ ’ Visitors ’ ’ ’ Leads ’ ’ ' Customers ’ ’ ’ Promoters
. d
- . y
U

» HubSppt



® © ® "% Marketing Pricing x Steve

<« C' | @ Secure | https://www.hubspot.com/pricing/marketing?selectedPackage=free w O0vyHBO®c¢ly Q = wm O HO Q
9 English w ContactUs v Q
HubSpot CRM Marketing Hub Sales Hub Service Hub
Free Forever Starting at $0/month Starting at $0/month Starting at $400/month

Free Marketing Tools

@ Free $0/month
For soloprenuers and beginner marketers. Start capturing leads from your website and tracking their
activity — for free.
FEATURES
Starter $50/month
@ Lead analytics dashboard Social media A/B testing

© Forms Email marketing Custom revenue
Starting at .

$200/month (-] Contact activity Calls-to-action

Billed annually Custom event reporting

@ Contact management Landing pages

Custom event triggers

staringzet Contact & company Analytics dashboards
Professional $800/month insights Predictive lead scoring

Billed annually Standard SSL certificate
@ Facebook lead ads Contacts reporting

i Subdomain availabili
Starting at HubSpot branding &4 Company reporting

Enterprise $2,400/month removed Marketing automation

Billed annually

Event-based
Custom form fields ) segmentation
Goal-based nurturing

Phone & email support

We offer special pricing for seed-stage or Salesforce integration

Series A startups that qualify for our Blog & content creation
HubSpot for Startups Program tools Smart content

SEO & content strategy Attribution reporting

usb ‘ GBP ‘ AUD ’ EUR SGD ‘ JPY ‘

HubSppt

MARKETING




Q https://www.experienceinbound.com/?hsLeadFlowPreview=193992

2018 Early Bird Discounts and Speaker
Announcements.

June 5t

June 6th Lambeau Field, Green

N UP FOR 2018 UPDATES




00 @ < ] & app.hubspot.com (¢} i} (] +

. Marketing Dashboard Contacts Email & Landing Pages e Lead Capture Settings s’ l . ::i;‘?;ﬁ;i
< Back to lead flows Experience Inbound Early Bird Sign Up 2018 2 Unpublished changes ﬂ
Type Callout Form Thank you Follow-up Options Preview Save
—

Choose a flow type 2018 Early Bird Discounts and Speaker Announcement: SIGN UP FOR 2018 UPDATES -

Pop-up box Drop-down banner

Slide-in box left Slide-in box right

O HubSpHt



00O < (im] & app.hubspot.com ¢ i} ] +

Marketing Dashboard Contacts Email & Landing Pages @ Lead Capture Settings 2 l . :::\D
< Back to lead flows Experience Inbound Early Bird Sign Up 2018 ¢ Unpublished changes ‘ Next
Type Callout Form Thank you Follow-up Options Preview Save
—
Choose a flow type
Pop-up box Drop-down banner
Slide-in box left Slide-in box right

2018 Early Bird
and Speaker
Announcements.

Save the dates:
June 5th Miller Park, Milwaukee
June 6th Lambeau Field, Green Bay

SIGN UP FOR 2018 UPDATES

i HubSEHt

MARKETING




e0e® < [in) & app.hubspot.com ¢ ol l=N

 Marketing Dashboard Contacts Email & Landing Pages @ Lead Capture Settings : ‘ . e
< Back to lead flows Experience Inbound Early Bird Sign Up 2018 ¢ Unpublished changes
Type Callout Form Thank you Follow-up Options Preview Save
—

Remove HubSpot branding
Users of Marketing Free will see a branded text link at the bottom of all lead flows. Upgl

The branding is removed for all Marketing Starter users.

Lead flow location
@® All pages

Pages that exactly match these URLs:

(wildcards supported)

Flow triggers

On 50% page scroll (Recommended for this type of lead flow)

After elapsed time . | seconds (Minimum 7 seconds)

Small screen sizes

Turn off lead flow on small screen sizes

Show dismissed lead flow again after:

Two weeks v

When contacts are captured, send email notifications to:

I HUubS POt

MARKETING
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® ® ~= Aqueon Aquarium Products: It X
Videos Rebates Dealers

C' @ Secure https://www.aqueon.com
Newsletter Coupons

PRODUCTS INFORMATION COMPANY WHERE TO BUY

AQUEON

LED Aquarium Kits

Add Fun and Color to any room!

Great Starter Kit for Kids

= Join Making Waves Newsletter!
5 Receive exclusive access to new product information and
fishkeeping educational info before anyone else!

HubSpHt

e~k
MARKETING




® ~= Aqueon Aquarium Products: It X Sleve

¢ C' @ Secure https://www.aqueon.com * £ ® ¢ [ | 906

f You ~
Newsletter Coupons Videos Rebates Dealers Tube

KQUEOn RODUCTS INFORMATION COMPANY WHERE TO BUY
o
| about t t

Join Making Waves Newsletter!
Receive exclusive access to new product information and

fishkeeping educational info before anyone else!

Email

First Name

Last Name

HubSpHt

MARKETING




® © ® . ListBuilder for Sumo - A Simp x Steve

C' | @& Secure | https://sumo.com/app/list-builder?src=stories-popup-examples “| 0 v @ [ nﬁ o i wm O B PO @ s

Pricing SIGN UP LOG IN =

Grow Your Email List with
List Builder

142
Shares

|
|
|
1

SUBMIT
e

TRY IT FREE

List Builder converts one-time visitors into lifelong readers and customers.
Create professional-looking pop-ups that appear on clicks, timers and before
people leave! With advanced drag-and-drop functionality, this is the most
advanced (yet easiest to use) email capture tool on the internet.

W/ SUMO



Sumo Data After Almost 2 Billion Results

Highest Converting Popups vs. Average
Converting Popups

10.0%
8 7.5%
g PTofp 10%
) erforming
g AE Popups
s
5
O 5% 249
Average
Performing
s Popups
. ()
W SumoMe

Wy SUMO


https://sumo.com/app/list-builder?src=stories-popup-examples

8 Key Elements From This Study

3[R A 3 I 9 (O Y A Y A Y I Y

Pop-ups With More Context Have Higher Conversion Rates

The Highest-Converting Pop-ups Don’t Appear Immediately

Being Unclear With Your Headline And Offer Will Sink Your Conversion Rates
Personality Creates Interest

The Best Pop-ups Offer Something of Value

Pop-ups Shouldn’t Appear Immediately After A Visitor Closes Out

Calls To Action Need To Match The Offer

Exit Pop-ups Need An Overwhelmingly Valuable Offer

W/ SUMO



HubSpot FREE CRM




IT’S FREE

HubSpot CRM is everything you need to organize, track, and
nurture your leads and customers. Yes, it's 100% free, forever.




“H Sales ~ Dashboard Productivity « Conte

Deals

Pipeline
APPOINTM!

$200

Close date

BUYER JOU

CONFIRMED

19

WORKING UPGRADE

Close date:

Close date: 1

Total




See Everything About A
Lead In One Place




Dashboard Contacts Companies Tasks Sales Tools Settings il I I I S l C R M

Sales Dashboard ~

Share ~

=E Filter dashboard Pipeline: Demo Pipeline X Visibility: Shared Actions
Deal Snapshot SC e Productivity @
© Date range: This yearso far | Pipeline: Demo Pipeline Date range: This year sofar  Owners: Jeff Coon = Compared to last year
da proof - stream crea...  © da proof - stream crea...  © da proof - stream crea...

15V
CALL EMAIL MEETING

15 385 29

v 31.81% A 205.56% A 70.59%

Companies

Presentation Scheduled

Start Proposal Process

4
e || 6 13 1 v I Deals
]

L ¥ 53.84% A 18.19%

Deal Snapshot e

Tasks

© Date range: This entire quarter | Pipeline: Demo Pipeline

Count of Deals

HubSppt

CRM/SALES



Dashboard Contacts

Companies Deals

< Contacts

Sales Sample

Partner at Stream Creative

Actions ¥

v About Sales Sample

Company name

Stream Creative

Create date

08/01/2014 10:34 AM CDT

Email

milwaukeedesigner@gmail.com

First name

Sales
Last name

Sample

Prospect

Other Details We Should Know About

Phone number

4147552190

Twitter username

milwaukeedesign

Tasks

Sales Tools Settings

Stream
Hub ID.

 New note £23 Email %, Call =+ Log activity & Create task (% Schedule
!Start typing to leave a note...
A% B ¢
Activity Notes Emails Calls Tasks
Filter activity (21/30) v
April 2018
milwaukeedesigner@gmail.com was sent the marketing email Using Content To Convert Prospects

into Customers: Video Interview With Joanna Wiebe of Copy Hackers
Apr 26 at 8:59 AM CDT

° SENT ° DELIVERED OPENED CLICKED Details

milwaukeedesigner@gmail.com was sent the marketing email Predictable Revenue Growth For
Industrial and Manufacturing Companies
Apr24 at11:12 AM CDT

° SENT ° DELIVERED ° OPENED CLICKED Opens: 1 Details

HubSppt

CRM/SALES



Sales Sample

Partner at Stream Creative

v~ About Sales Sample

08/01/2014 10:34 AM CDT

milwaukeedesigner@gmail.com

Other Details We Should Know About

milwaukeedesign

Settings

@ New note

Test Note about meeting with Sales Sample.

Associated with

o Stream Creative X

‘ Sales Sample

+ Add a company ~

Activity

‘ Create a task to follow up in 3 business days ~

You haven't made a note for Sales Sample.



o

&

SalesTech: Build Your Digital & x

C' | @ Secure  https://www.streamcreative.com/salestech_build_your_sales_toolbox Q % vy B © ¢ [

¥F Sales

SalesTech: Build Your Digital Sales Toolbox using LinkedIn
Sales Navigator and HubSpot Sales & Free CRM

Presented by Steve James and Wayne Breitbarth

Learn how LinkedIn Sales Navigator and HubSpot Sales & Free CRM tools can support your sales process and impact
your bottom line. Watch the video of the presentation below!

IF Sales

¢ |

Steve

B90



Drift




CONVERSATIONS

Conversational marketing focuses on engaging people in
real-time, both with human-to-human conversations and
human-to-chatbot conversations.




®  ® @ orift for Marketing - Drift x @) Pricing Plans - Drift x

< C' @& Drift.com, Inc. [US] | https://www.drift.com/marketing/

Chat

Engage with buyers at the
right time — when they're
on your site

Drift makes it easy for you to connect with people on your site
so you can answer their questions in real-time, convert more

leads, and close more deals.

LEARN MORE ABOUT CHAT >

Is Training included in the
Business Plus Plan? Or do |
have to pay for that seperately?

Yes it is included! The training
includes 60 days guaranteed

with a designated customer
success associate.

Playbooks




®  ® @ orift for Marketing - Drift

< C' @ Drift.com, Inc. [US] | https://www.drift.com/marketing/

Oprift

X

PLATFORM v CUSTOMERS v RESOURCES v PRICING

Chatbots
Let bots do the legwork for you

Qualify leads, book meetings, answer questions, basically be your sales team’s new
best friend.

LEARN MORE ABOUT BOTS >

(57) Hello!

GETA

* DyBOCMHEDZIomOBAPO

B3 Driftbot = X

You've come to the right place!

The world runs on conversations. So
why doesn’t your marketing? Today’s
best marketers are using Drift to:
“ Generate more leads

Qualify leads with bots

Book more meetings for sales
Would you like to talk to a member
of our team about how our suite of
marketing tools could work for you?

No, but | want to know what Drift
for marketing can do
Driftbot

No worries!

We've got a whole array of features
that can make it easier for your sales
team to get the best leads. What
would you like to learn more about?

Automated Playbooks

<Revenue Reporting) Clntegrations

Email Marketing

Leave a message for Driftbot

We're ¢ by Drift




©® © ® @ orift for Marketing - Drift x @ Pricing Plans - Drift o Steve

<« C' | @& Drift.com, Inc. [US] | https://www.drift.com/marketing/ * 0O v ©® ¢ [0y 0 m OB O :

Integrations

All of the ways Drift can fit into your
workflow

We’ve built dozens of native integrations, connected our data with Zapier and opened
our developer platform so anyone can build with Drift.

LEARN MORE ABOUT INTEGRATIONS >

salesforce




® ® ® @ Milwaukee Inbound Marketing

= C' @ Secure | https://www.streamcreative.com

Q

DATA DRIVEN
RESULTS FOCUSED Start A Conversation

Stream Creative is a full-service Milwaukee Integrated Marketing’Agency

LEARN MORE ABOUT US| .




Increased Qualified Conversations

@D : @D
< Site Visitor > 2gm... % 8+ .

Steve James

Closed > Jaime Welcome to Stream Creative. How can
Hi Steve- | have a Hubspot account- is this we help?

ebook provided with that? Site Visitor
? @gmail.com

Site Visitor 5/9/1¢€ https streamcreative.com/contact-us Hello,
N , . =B Steve James

} : Hi Jaime, Sorry | missed this note. This is W Steve James
on the HubSpot blog but the ebook is not Hi, what can | help you with!

in your HubSpot portal. April 26 Steve James

Steve James
W Steve James

Y Welcome to Stream Creative. How can @gmail.com
Steve James we help? Hil I was wondering if you had any
information on career or internship
opportunities for Stream Creative?

johnsmithmke@gmail.com 4/18/18 Site Visitor
S is good! You can grab i Thanks for the reply Steve. It would be
e Jam alen helpful to have an introductory call ol Steve James
Here's the direct link to the pdf if that tomorrow morning if possible | can be "V We don't have anything posted but we
available between 830 and 930 central are considering a summer internship

Steve James

helps you out. http://cdn2.hubspot.net/ ’ A
hub/86417/file-339379171-pdf/e-Books/ time. If that window doesn't work then opportunity. This will most likely be a

let's plan to connect Monday morning writing or general digital marketing
between nine and 11. position.

How-to-create-a-podcast-eBook.pdf Have
a good weekend. Steve
Steve James H Steve James Feel freé to email
H “Y Thank you Rich, let's go with 10am on brian@streamcreative.com or
Monday. | can send you a calendar invite
later, will this email work:

steve@streamcreative.com with your
resume and we can let you know if

Site Visitor

Thanks,just browsing ’ BORELE HORP X




Drift Tested the Lead Response
Times of 512 B2B Companies in 2018

Drift Lead Response Report | blog.drift.com/lead-response-report-2018/



58% Of Companies
Didn’t Respond At All




90% Of Companies
Didn’t Respond in
5 minutes




5 Distinguishing Best Practices
of Conversational Marketing

[v] Realtime
|£| Scalable
|£| Focused on Engagement

v Personalized

v Built-in Feedback Loop




® ® & (1) New Message! X @ (2) New Messages! X\ @ The Drift Lead Response Repc X

& C' @& Secure | https://www.reallygoodchatbots.com
REALLY
00D
HAT
OTS
All v

RECENTLY ADDED

Ve https://www.50skills.com/#request-demo

© s

Foaturos  Prici

Hon many employees work st your

0 organization?

H )
Hire better people BB
faster o R
All-in-one recruiting platform designed for messaging apps, job-boards
and job sharing through social media.

Ve https://www.jostle.me/#get-started-1
iﬂe product  Pridng Customers Abou sic 7 JostieBloc = X
Workplaces should ¢ » S
be extraordi "

e extraordinary. Y

* OvBS®emm@O

V4 https://pos.toasttab.com/

Otoast

© WATCH THE VIDEO

The Most Successful

Restaurants Run.on

Toast

Take control of restaurant operations, increase.

revenue, and delight your guests in new ways withy

asingle, easy-to-use platform,

Request a personalized dema of Toast today.

Submit a bot

Don't have a chatbot? Learn more here

7 https://www.closedwon.com/chat-drives-revenue#tettraclass

I've got a secret on how some of

the top companies in Commercial

#ClosedWon

& Professional Services get more
qu...

o




@

[} Video: Let's Chat About Chatl X

C' | ® milwaukee.hubspotusergroups.com/video-lets-chat-about-chatbots-messaging-and-the-future-of-conversational-marketing?h... ¢ vy B o ¢ a

HubSpEot vivaie”

Let's Chat About Chatbots: Messaging and the future of Conversational
Marketing




Databox




TRACK EVERYTHING

Databox pulls all your data into one place, so you can track
performance and discover insights in real-time.




Linked [} facebook o

- facebook /s

Instagram |20 YouTube

Eventbrite GO | 816 o S:;)?t'fcs HubSpt  HubSpdt
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Launch beautiful dashboards, no coding require

Datacards  Website.com ) Name  Website.com 120%.
METRICS

Morphix.si Users (Traffic)

Website.com g Morphix.si

Sessions

Last 14 Days

apencEoveRviEw  © V‘

DROP HERE

GOAL COMPLETION RATE MTO @

USERS (TRAFFIC)
LAST 14 DAYS

2,878

NEW VS RETURNING VISITORS @
LAST 300

databox


https://databox.com/templates

) OINIE | LeIaUUS ~

= @ Secure  https://databox.com/product/mobile

Product Integrations Templates Pricing

= DALy SCORECARD

UStrg
SESSIONé
62,199

AVG. SEgg
ION DyRaT
0N 937
S

PAGES | SESSION 0%

BOUNCE RaTE

¥ Y ©® ¢ a

D data bOX Partners v Resources v

Data delivered to you.
When it matters.

‘ E Daily scorecard

Weekly Summary

Alerts

LOQH‘: FREE SIGNUP

PO :

0) databox



s VIOUIIE | UalaLuUx ~

C @ Secure https://databox.com/

Product Integrations Templates Pricing

Pay attention to what
matters.

The Databox mobile app is the uppermost layer
of the Databox platform and the most user
oriented tool in the suite. It provides instant
business insights through an intuitive
experience tailored for smartphones, tablets
and wearables.

n the

@® App Store

J—

B

() databox

9:41AM

a Google Analytics

Users

Sessions

% New sessions

Pages [ Session

Avg session duration

Bounce rate

280.507
346.230
50,93%
5,9

273 s
31,33%

21 33%

Y ® ¢ a L0

Partners v Resources v Login FREE SIGNUP

In your pocket.

1) Take your numbers wherever you go.

Personalized.
Forget about canned reports. Easily pick
the metrics that matter to you

Actionable.
Annotate and share with your team to
make sure you're all on the same page

) databox



] [ ] [5) Wolf Paving | Wolf Paving Ger x

&

C' | @ Secure | https://app.databox.com/datawall/541614b9c6a7254d3daffaecec3fdd0f058daale6

WEBSITE VISITS

22855

VISITS BY SOURCE Last M

Source Last Month

19,332
1,998

Organic Search
Direct Traffic
Other Campaigns 830

Paid Search 286

Referrals 221
/blog/the-complete-7-step-p
rocess-for-asphalt-pavement-
1671 installation

Metrics

Social Media

Email Marketing 27 /blog/bid/93828/when-sho

uld-you-sealcoat-or-repave-y

NEW CONTACTS our-asphalt-driveway

303+

/blog/side-effects-of-paving-a
sphalt-over-concrete

/blog/3-driveway-pros-cons-g
ravel-vs.-asphalt-paving

11

PAGEVIEWS BY PAGE Last Mont

ORGANIC TRAFFIC

162.7K -

PAGES PER SESSION

AVG. TIME ON PAGE

2m 8s

Qv by BH®c¢

April KPI Overview

- We are up in all Traffic Sources

Notes:

Over 20,000 visits for April!
We amped up on social for
April, as previous months had
shown a decling, this worked
as it is way up!

Other Campaign and Paid is
where the media is recorded,
you can see it was the largest
traffic driver for the month.

Monitoring and analyzing will
be performed monthly via
HubSpot and Google Analytics.

dby Q) databox

0) databox




CUSTOMIZED DATABOARDS

® © ® | [5) wolf Paving | Wolf Paving Lea: x

& C' & Secure | https://app.databox.com/datawall/7da2c0f4189c7c9decfe23f3f136160405a60b1ef

SUBMISSIONS BY LANDING PAGE

NEW CONTACTS Last Month (May)

303

REQUEST AN ESTIMATE SUBMISSIONS

567

CONTACTS BY SOURCE

Source Last

Organic Search

Direct Traffic

Paid Search

Referrals

Offline Source

Social Media

Other Campaigns

Mont

h

65
26
2

Landing page

Permeable vs. Porous
Asphalt - LP (3722932034)

Pothole eBook - LP

Asphalt Parking Lot
Pavement Protection 2017-
LP

Advantages of Sealcoating -
LP (3780054197)

Asphalt Driveway Pavement
Protection 2017- LP

Spring Maintenance Check
list-LP

Milling Brochure 2017- LP

Asphalt Paving Project
Planning Guide - LP

Asphalt Protection Plan - LP
(3757233506)

Property Manager Checklist
-1 D /272224A21N7\

Website Leads Overview

- April 2018, 274
contacts

17,471 Organic- this is
huge, 167 new contacts
2,256 Direct, 74 contacts
2,137 Paid, 21 contacts
404 Social, 8 contacts
204 Referral, 4 contacts

Request an estimate
3,609 views, 223
submissions, 200 new

0) databox




[ ON E] Stream Creative | Drift Essent: x

< C' @ Secure | https://app.databox.com/datawall/a2f6da27f85247575afa3a24892ad34a05ac83320 Q % 0 v ® ¢ |

PEOPLE WHO BECAME CONTACTS

We Aay 28 13) v

NEW CONVERSATIONS WITH PEOPLE

terday (May v

1 8

HOW FAST ARE WE RESPONDING?
Yesterday (May 31)

O m 3 28 WHEN ARE PEOPLE MESSAGING US MOST?
‘esterday (May 31) v

u
7 No value

Drift Essentials - Getting Started w/ Chat 3 : | by ) databox

0) databox




) ACME Company

& Goals I Templates

Date range All v al owner All v.

Double new MRR Drive new users

87% 38%

———
@ $3,000.00 @ 6,000
My Online Shop Net MRR My Website New Users
$2,615.00 2,285

@ @ s

Deals completed

33%

—

@ 100
)
My Website Deals

o

@ Goal setup

Double your Blog
Visitors

42%

@ 600 16 days I

Picons Blog Sessions

251

6000

9 AV rrick |

Drive new users

Linda Evans

my monthly goal has been hit

my monthly goal probably won't be hit (after 70% of the time)

databox
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< C' | @ Secure  https://databox.com/templates * v ©® ¢ E?[‘} = (# 8] H® 0 :

Template Gallery

Our library of dashboards made by experts

All (213)

Popular -

0) databox

HubSpot CRM HubSpot Marketing



_ e

«)-> C ® ® @& https://app.databox.com/datawall/498802d83a22018249877d3b48e3a11305b0819¢c8 o @ ¥ N O =
IMPRESSIONS Last 28 Days (Apr 27 - May 24) v CLICKS Last 28 Days (Apr 27 - May 24) v
522.5k " 4,756 "
° Previous: 494.9K ) Previous: 5,150
24,000 300
18,000 225
12,000 150
6,000 75
0 0
Apr 27 30 3 6 9 12 15 18 21 May 24 Apr 27 30 3 6 9 {12 15 18 21 May 24
— Impressions = Previous (Mar 30 - Apr 26) — Clicks = Previous (Mar 30 - Apr 26)
IMPRESSIONS BY PAGES Last 28 Days v PAGES BY CTR & CLICKS QUERIES BY CTR & CLICKS
Last 28 Days (Apr 27 - May 24) v Last 28 Days (Apr 27 - May 24) v
Queries Last 28 Days %
# NAME CTR  CLICKS # NAME CTR CLICKS
SEARCH ANALYTICS Last 28 Days v https://www.streamcreative 199.1k a 19%
com/blog/seo-plan-for-higher ¥ https//www.streamcreative.  051% 1,015 ¥ stream creative 7330% 80
Metric Last 28 Days & -search-rankings com/blog/seo-plan-for-higher
-search-rankings
Total Clicks 4756 v 8% 9 2 seoplan 375% 69
https://www.streamcreative.com 39,8_[ 4 v 13%
X /blog/bid/56093/3-Reasons-Wh 2 https//www.streamcreative.co  2.77% 380 " &
Impressions 522.5k A 6% y-You-Should-Be-Using-Google m/blog/10-social-media-adver 3 digital marketing trifecta 2476% 52
tising-stats-marketing-profe 40
[ % . 4 social media ethics 5.29%
Avg. CTR 0.91% Y 13% https://www.streamcreative. 34,303 A 27%

com/blog/seo-plan-for-higher
-search-rankings?hs_amp=true

57.31  vis

Avg. Position

https://www.streamcreative.co ‘] 3,736 v 19%
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RESOURCES TO GET STARTED

Stream Landing Page and Deck:
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Milwaukee HUG: June 2018 Meetup
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